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Goal
Build brand awareness, stay consistent online, and become more recognizable and

trusted in my local market.

Core Focus
Show up consistently, be authentic, and make my brand easy to recognize across

everything | post.

Weekly Content Plan (Simple & Repeatable)
1. Educational Posts - 2x per week

Focus: Share helpful tips and insights
e What I'll post:
o “Something I've learned running my business”

o “Tips that could help my customers or audience”

e Why:
o Positions my business as knowledgeable and helpful
o« CTA:

o “Follow for more tips” or “Reach out if you need help”

2. Behind-the-Scenes - 1x per week
Focus: Show the real side of my business
e What I'll post:
o How I do my work
o My process or daily workflow
o Quick clips or photos while working
e Why:

o Builds trust and makes my brand feel human

3. Customer / Social Proof Post - 1x per week
Focus: Show results and real experiences
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e What I'll post:
o Customer feedback or testimonials
o Before/after results

e Why:

o Helps people trust my business faster

4. Short Videos - 2x per week
Focus: Reach more people
e What I'll post:
o Quick tips
o Common mistakes
o Simple advice related to my business
e Keepit:
o Short (15-30 seconds)

o Casual and easy to understand

5. Blog or Website Content - 1x per week
Focus: Drive traffic to my site
e What I'll post:

o Share my blog with a short takeaway

e Why:
o Gives people a place to learn more about my business
« CTA:

“Read more on my website”

6. Engagement Post - 1x per week
Focus: Start conversations
e What I'll post:

o Questions like:
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= “What's your biggest challenge with [topic]?”
=  “Do you struggle with staying consistent online?”
e Why:

o Helps increase engagement and visibility

Monthly Actions
Email (1-2 times per month)

e Share updates, tips, or recent work
e Keep it simple and helpful
« CTA:

o Visit website or contact me

Update My Website
e Add new photos, content, or examples of my work

o Make sure it reflects what I'm currently offering

Content Strategy (Keep It Simple)
From one piece of content (like a blog), | can create:
e Multiple social posts
e Acouple of videos
e An email
e Atestimonial post

This helps me stay consistent without constantly starting from scratch.

Brand Consistency (Key Focus)

To build awareness, | need to:
e Use the same colors and style
e Keep my tone consistent
e Post regularly

The goal is for people to start recognizing my content instantly.
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Simple CTA Ideas
o “Message me to learn more”
e “Check out my website”
o ‘“Let’s work together”

« “Follow along for more”

Mindset Shift

| don’t need to be everywhere or perfect—I just need to:
e Show up consistently
e Bereal
e Provide value

Over time, that’s what builds recognition, trust, and ultimately brings in more business.
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